Introduction
The existing gap between the innovativeness of Polish • market activity based on: the assumptions of the sustainability concept (i.e. a holistic one, a constantly developing look at the reality), development of knowledge resources (concealed and explicit);
• control and adjustment to the changing institutional conditions, both formal and informal (including in business activity, among other things, trust, ethical principles, a system of values, reflections, etc.). 
Innovation in contemporary economy
Innovative activity is defined as: scientific (research- Undeniably, innovation is perceived as the key to competitiveness and economic growth (Gilbert, 2006; Horn, 2005: 28) . It is pointed out in the National Innovation Initiative Report (Innovation…, 2004: 9) that they contribute to an increase in productivity, cost reduction, an increase in employee satisfaction, eventually leading to the company's higher profits. As the ba- Needs are considered to be the original factor in the consumer's market behaviour 10 . One of the mechanisms of the creation of needs is the mechanism of secondary objectives (Rudnicki, 2004: 38) . Striving to satisfy a specific need is always targeted at a specific aim or object.
The primary needs become the basis for new, secondary needs (e.g. the need to satisfy one's hunger gives rise to the need of possessing money, which, in turn, triggers the need to gain a specific position on the job market and to enter into the individual-environment relations).
Undeniably, the specificity of needs consists in their considerable diversification, changeability of the intensity of experience, hedonistic treadmill • stimulating changes in the company model;
• opening an opportunity to develop more diversified products or services;
• increasing the ability of companies to gain advantage over competition. opening an opportunity to develop more diversified products or services; increasing the ability of companies to gain advantage over competition. It is thought that the majority of investment project (Fig. 4) It is thought that the majority of investment project (Fig. 4) 
Neuroeconomic conditions of the consumer's and entrepreneur's economic activity
The understanding of an individual's intentions on the basis of the observation of their behaviour is the basic element of all social relations, such as the consumer-entrepreneur relationship. As research reveals, the recognition of such intentions begins at the level of a system using the mechanism of the so-called mirror neurons 
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It is thought that the majority of investment project (Fig. 4) aimed at satisfying the expectations of new and demanding consumers should be directed at new operational possibilities, which will improve cooperation and increase the company's innovativeness.
Companies which are more effective in operational terms expect that 20% of their future revenue will come from new sources (IBM, CEO Study…, 2010). (Shermer, 2009: 136-137) .
